
E!ects of Advertising on 
Society: A Literary Review

Goldie Hayko
English 215

Illusions Are 
Forever. 

!e Distorted Mirror: Re"ection on 
the Unintended Consequences of Advertising



80 - HOHONU Volume 8 2010

Psychology and Consumer 
Culture: the Struggle for a good life in a Materialistic World; 

How the Ad Industry Pins 
us Down,



HOHONU Volume 8 2010 - 81



82 - HOHONU Volume 8 2010

there are restrictions on all advertisements that include nudity, 
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